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MARKETING
Our New Marketing Brochures

The Company is please to present its new marketing
brochures. To view press on the links provided below:

H-NET™ Product
H-NET™ Services
H-NET™ Pricing
H-NET™ |nstallation

From thedesk of Rod Lighthipe.........

My thoughts and comments this month are more global
and reflect my thinking on how CNESfitsin the current
economy.

That being said ..... What Recession?

Yes, | must say the pundits, the so called economic
experts and the media, have been forecasting a
recession for the U. S. economy for amost a year. (A
recession is commonly defined as at least two
consecutive quarters of negative GDP.) Okay, GDP
was only a positive .6% in the first quarter after robust
numbers of 3.9% and 4.5 % growth in the 2™ and 3"
quarters of 2007. But everyone will agree economies
go through cycles. (So does the weather and your
favorite sports team.) But taking into consideration the
sub-prime mortgage fiasco and the affect it had on
home equity and consumer spending (70% of all dollars
spent), these numbers give reason to believe that the U.
S. economy is not al doom and gloom.

Think about these facts:

The Dow is only 10 % below its al time high.
Compare thisto Japan. The Nikkei has never recovered
from their real estate bust of the early 1990's.

Interest rates remain historically low and stable. Does
anyone remember 1980 and a prime rate of 21.5%. T-
Billswould vary by apoint in amonth.

Unemployment is at 5% and five points lower than the
EU.
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Home ownership remains at or near an all time high as
a percentage of adult households in the U. S., despite
the recent housing problems.

So take my advice; go out and BUY SOMETHING --
ANYTHING, pumps up GDP and prove al the
naysayer’ swrong. Trust me, we can do it.

That off my chest .... Allow me to address the current
U. S. energy policy, the price of il and how with a
little common sense, we could have $ 2.00 gasoline,
lower commodity prices overall and guess what, further
be able to prove the economic forecasters wrong.

Consider the following:

QOil demand continues to grow worldwide. China and
India are driving the market

Speculation isa significant part of the oil price increase.
The cost of production of the mgjority of oil remains
$25-30/ bbl. Thereisplenty of profit in $50/ bbl oil.
Remember 1980 and oil at $40 / bbl and 1990 with oil
at $12/ bhl.

The solution to oil prices is a combination of several
factors which all must be implemented and / or occur:

Markets: They are self-correcting. There are a lot of
speculators who are going to lose. (1980 to 1990) will
happen again.)

Technology: It will play amajor role. Alternativeswill
finally take hold primarily because they have become
cost effective. Wind, Solar, Hybrid-electric
transportation (not pure electric), Natural Gas fueled
transportation (not hydrogen) and Energy Efficiency
Enabling Controls. (AMR belongsin this category.)
Domestic Oil Production: There are known reservesin
the U. S. of 150 Billion bbls of oil that remain
untapped, likewise for Natural Gas in comparable TCF.
Open ANWR and off-shore production in an
environmentally responsible manner. (The Caribou
will love a green colored pipeline that radiates heat and
acts as awindbreak.)

Agriculture as Qil: Stop trying to grow our fuel. In
particular, the cost benefits of ethanol are minimal or
non-existent and the huge increase in corn production
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for is only driving up the prices of other commodities.
Have you checked the prices of milk or meat lately?

So, our shareholders are by now asking, how all this
economic babble applies to CNES Simple. ConectiSys
and its AMR Networks are ultimately part of the family
of energy technologies (in particular Energy Efficiency
Enabling Controls) that will play a role in stabilizing
energy prices and moderating global warming (if it
really does exist — global climates come in cycles too).
This market is huge and we will be a part of it.

Regarding the economy, | firmly believe it remains
resilient and now is the time to invest in new ideas and
technologies (read invest in AMR). Forecasters are
what they are. Their crystal ball is broken just like
mine and they survive simply by changing their view of
economic conditions up or down. Think about it, there
would be nothing to complain about if everything was
always up.

To Our Shareholders -- in summary, CNES has a great
product, we are part of this great technological change
THAT WILL overtake the energy markets and NOW is
our time.

Now go buy something and let's prove the pessimists
wrong.

Sincerely yours,
Rod Lighthipe
Director of Business Devel opment

Safe Harbor Statement under the Private Securities Litigation
Reform Act of 1995: The statements contained herein and in the
Monthly Report that are not historical are forward-looking statements
that are subject to risks and uncertainties that could cause actual
results to differ materialy from those expressed in the forward-
looking statements including, but not limited to: the level of cost-
effectiveness and efficiency of the Company’s H-Net™ automatic
meter reading products or technologies; changes in the Company’s
policies regarding communications with shareholders and the general
public; the success or failure of the Company’s marketing efforts and
the particular efforts to be employed; the Company’s ability or
inability to commercialize, sell, license or further develop its H-Net™
automatic meter reading products or technologies; and other risks
detailed from time to time in the Company’s periodic reports and
other filings with the Securities and Exchange Commission.
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Learn more about our company go to
the ConectiSys Audio Presentation
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